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Abstract 
It is recognized that tourism is a sector that can contribute to the economic growth of a territory. 

Tourism produces social benefits to the region and positively contribute to the maintenance of a natural 
environment by protecting natural areas such as coastal areas, for example. On the other hand, the 
support of the local population is essential for the development, successful operation, and sustainability 
of tourism. In the case of surf tourism, achieving the goal of favorable community support for the 
tourism industry requires also an understanding of how local surfers formulate their attitudes toward 
tourism. Therefore, assessing residents’ satisfaction plays an important role in the management of a surf 
destination, particularly the satisfaction of the local surfers. 

The purpose of this study is to examine the satisfaction, among local surfers, regarding the growth 
of surf tourism, development model and territorial management of the municipality of Peniche, Portugal. 
This city is a well-known surfing destination, specifically since one of the stages of the world surf tour 
takes place on the beaches of this municipality. 

In order to achieve the objective of this study, surveys were applied to the local surfers community 
(n=119). The questionnaire consisted of three parts: the first focused on the surf practice; the second on 
the satisfaction level about the tourism growth and development model; and the third on the local surfer’s 
profile. 

The results of the survey carried out on the local surfers community have led to the conclusion 
that the data and information provided by this preliminary study will enable better governance and 
planning for the destination, looking to ensure the sustainability of the surf tourism in Peniche and, 
consequently, greater satisfaction for the local community and tourists. 
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Introduction 

In Europe, the popularity of surfing has grown in an explosive way. (Young, 2000) and 
consequently the number of surfers has increased. Due fundamentally to the diversity, consistency and 
quality of the waves, allied to the warm temperate climate, Portugal becomes one of the most popular 
destinations of the old continent for surfing (Silva, 2005; Bicudo & Horta, 2009; Publituris, 2014; Alves, 
2016; Carvalho, 2016; CW, 2017). Therefore, it was considered in 2014 by Bloom Consulting, the most 
attractive country for surfing in all world (Nunes, 2015) 

According to the oldest known video record, in Baleal Beach, from 1964, the surfing activity in 
Peniche municipality dates back more than 50 years ago (SP, 2014). With the arrival of the World Tour 
in 2009 along with a huge growth in media coverage, Peniche becomes one of the key locations for this 

                                                             
1 Hawaiian expression for “the surf zone” 
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activity in Portugal. Nowadays the brand tag “surf” is one of the most researched topics on Peniche 
municipality (BC, 2016). 

As suggests Swarbrooke (1999, cited by Ponting, 2001), “host communities are rarely 
homogenous in their attitude towards tourism development and are often factionalized into a variety of 
interest”, namely “those involved with tourism development and those not involved but whose normal 
activities will be impacted upon by tourism development.” A good relationship between local hosts and 
tourist is essential for the long-term development of tourism destination (Ap & Crompton, 1998). In a 
surfing destination, this fact becomes even more evident. In order to understand this relationship, it is 
fundamental to evaluate the preferences, motivations and satisfaction levels that directly relate the local 
surfer to the surf tourism and the surf tourists. 
 
Surfers, surf tourism and local surfers 

Ponting (2008) refers a surfer as “a person who possesses sufficient skill and knowledge to utilize 
the power of a wave for forward momentum, track at an angle across the face of a wave, and anticipate 
and respond to its changing contours”. In this sense, he defines the surf tourism as “a travel and 
temporary stay, undertaken by a surfer, involving at least one night from the region of the surfer’s usual 
domicile which is undertaken with the primary expectation of surfing waves”. 

Another perspective is provided by Dolnicar and Fluker (2003a), which classified surf tourism as 
a sub-sector of sports tourism, however he cautioned that “surf tourism does not necessarily only include 
active surfing participants, but also spectators and non-surfing travel companions” (Fluker, 2003, cited 
by Dolnicar & Fluker, 2003b). 

Martin and Assenov (2011) proposed that surf tourist is “any travel who deliberately engages in 
the sport of surfing, including first-time surfers, beginners and highly skilled surfers”. 

As Ponting (2015) supports, sustainable management, socioeconomic, cultural and environmental 
impacts are the four key areas to sustainable surf tourism. In this sense, he refers that each tourism 
destination has its own culture, environment, customs and laws, so, the model of exploration of this 
surfing tourism market should be designed and adapted take into account the local conditions. 

The host communities must be the central players in decisions regarding the use of their surfing 
resources, such as define their own involvement in the surf tourism enterprise (Ponting, McDonald & 
Wearing, 2005; O’Brien & Ponting, 2013; Abel & O’Brien, 2015), in the way to “ensure that surf 
tourism development does not make host communities bystanders and servants in their own land.” (Abel 
& O’Brien, 2015) 

According to Bennet (2004, cited by Beaumont & Brown, 2014) “being a local means belonging 
to a particular beach or area of coastline where you were either born or have lived for some accepted 
period of time”. However, these authors emphasize that the territory is useful to make known the 
perceptions of ownership of a beach, in order to perceive the identity of the community and its social 
and / or symbolic limits. In this way it will be possible to perform a more detailed examination of the 
idea of place and space. 

How Laurence & Cartier (2003, cited by Beaumont & Brown, 2014) noted that places can consist 
of ‘layers of cultural sediments that are bound, eroded and metamorphosed locally’, forming a repository 
of meaning for residents of the place. On the other hand, outsider surfers may see a place as merely a 
spatial resource to be exploited (Beaumont & Brown, 2014), so, has Preston-Whyte (2002) mentioned, 
“social structures, and their subsequent management in the water, differ significantly from those of 
normal modern life”. 

In addition to being born or living in a particular place, being a local means to be a long time 
regular surfer at a particular surf spot or area, having an extreme knowledge of the wave and the place, 
linked with good memories and earned their position in the lineup hierarchy, which allowed to be 
accepted by the local surfing community. 

In this sense, surfing reaches levels that are far beyond the economic, such as happiness, 
relationship with nature and physical benefits (Hardin, 1968), i.e., the living by the ocean and beach life 
style (Jorge & Reis, 2011). 
 
Methodology 

According to the main propose of this work, the focus of data analysis lead us to: (1) to 
characterize the sociodemographic profile of the respondent (including gender, age, education level and 
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professional activity); (2) evaluate the degree of importance to the satisfaction about the tourism growth 
and management based on surfing and (3) the level of satisfaction of respondents with respect to the 
attributes related to the surfing tourism development (namely, “Beach accessibilities”; “Beach 
supports”; “Job creation”; “Number of surfers in the water (crowd)”; “Peniche image as a surf tourist 
destination”; “Environment (pollution, natural landscape, etc)”; “New investments (non-touristic)”; 
“New investments (touristic)”; “Relationship with the crowd”; “Relationship with surf tourists (out of 
water)” and “Safety on the water”). 

To achieve the objective of the study, it was elaborated a questionnaire (by the authors). It 
consisted of three parts: the first (questions 1 to 4) centered on the surf practice; the second (questions 
5 to 7) on the satisfaction level about the tourism growth and the implemented model; and finally, the 
third (questions 8 to 14) on the local surfer’s profile. 

The most recent data indicate that the resident population in Portugal is 10.562.178 and in Peniche 
county is 27.753 (INE, 2012). On the other hand, it is estimated that there are 200.000 surfers in Portugal 
(Mateus, 2012; Mariano, 2012; SP, 2014b; Fonseca, 2016). As a result, these represent 1.89% of the 
Portuguese population. In this sense, it is estimated that in Peniche the number of local surfers is 524. 
Thus, a sample of 119 individuals was determined using the most conservative estimate for a single 
proportion (0.5), a confidence level of 95% and a margin of error of 8%. 
 
Results 

The summary of the main socio-demographic characteristics of the local surfers surveyed showed 
that the majority of local surfers in Peniche, match the following profile: male, aged 36 or older, 
“advanced” surf level with 20 to 30 years of surf experience, three or more times per week of practice 
and high education level. Additionally, 44.5% have some kind of profitable activity related to surf 
business and 58.5% of those at full-time (37.7% with your own business). 

Regarding to the overall satisfaction related to the tourism growth based on surfing in Peniche 
(Fig. 1), 50.4% of the responders are globally satisfied (i.e., 39.5% are “Satisfied” and 10.9% are “Very 
satisfied”). Only 11.8% of the responders rated as “Unsatisfied” and 35.3% as “Poorly satisfied”. 

 
 

 
Figure 1 - Satisfaction concerning tourism growth based on surfing 

 
When the question is about the development model and the territorial management implemented 

it is noted that the majority (76.5%) of responders are displeased with it (Fig. 2). The “Poorly satisfied” 
decreased slightly (0.8%), but the “Unsatisfied” have a huge grow (i.e., 30.2%) to 42%. On the other 
hand the “Satisfied” decrease to 17.6% and the “Very satisfied” to 1.7%, that is, a decrease of 21.9% 
and 9.2%, respectively. 
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Figure 2 - Satisfaction concerning implemented development model and territorial management 

 

Additionally, it was analyzed the level of satisfaction of respondents concerning the attributes 
related to the surfing tourism development in Peniche (namely, “Beach accessibilities”; “Beach 
supports”; “Job creation”; “Number of surfers in the water (crowd)”; “Peniche image as a surf tourist 
destination”; “Environment (pollution, natural landscape, etc.)”; “New investments (non-touristic)”; 
“New investments (touristic)”; “Relationship with the crowd”; “Relationship with surf tourists (out of 
water)” and “Safety on the water”; (Fig. 3). 

 
 

 
Figure 3 - Satisfaction level about attributes related to the surfing tourism 
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Concerning to “Beach accessibilities” 52.1% of the local surfers are globally satisfied with it (i.e., 
44.5% rate as “satisfied” and 7.6% as “Very satisfied”). However, 44.6% presented a different opinion, 
divided by 18.5% of “Unsatisfied” and 26.1% of “Poorly satisfied”. A few participants demonstrated no 
opinion (3.4%). 

Regarding to “Beach supports”, the majority (70.6%) were discontented (“Unsatisfied” with 
36.1% and “Poorly satisfied” with 34.5%). Only 25.2% rated as “Satisfied” and an irrelevant 1.7% as 
“Very satisfied”. Concerning “Environment (pollution, natural landscape, etc.)” the results are similar, 
74.8% (i.e., 35.3% “Unsatisfied”; 39.5% “Poorly satisfied”) are globally negative and only 25.2% (i.e., 
19.3% “Satisfied”; 5.9% “Very satisfied”) presented a positive opinion. 

Regarding the touristic new investments, 50.4% are globally satisfied and 45.4% indicated 
opposite opinion. On the other hand, 57.2% are globally unsatisfied with the non-touristic investments. 
In this case, only 26.9% considerate satisfied. For those who are satisfied with touristic new investments, 
10.9% are even “Very satisfied”, in contrast, for those who are unsatisfied with non-touristic 
investments, that is 26.9%. With no opinion are 4.2% relatively to the first attribute and 16% to the 
second one. 

When asked about “Job creation” the respondents are almost split in a half, with 44.5% generally 
satisfied and 47.9% generally unsatisfied. Also, the “Satisfied” and the “Poorly Satisfied” had a similar 
percentage, 33.6% and 31.1%, respectively. The “Unsatisfied” and the “Very satisfied” are perceptually 
more distant from each other, 16.8% and 10.9%, respectively. With no opinion are 7.6% of the 
respondents. 

One of the most important items about surf studying is the “crowd”. Regarding to this, the results 
showed that 85.7% are globally unsatisfied (i.e., 22.7% “Poorly satisfied”; 63% “Unsatisfied”) and only 
11.8% rated as “Satisfied” (no one indicated “Very Satisfied”). Probably as result of that, the “Safety 
on the water” had a huge displeasure percentage (78.1%). However, 19.3% of the respondents are 
“Satisfied” with this item and a no relevant percentage (1.7%) rated as “Very satisfied”. 

Regarding to the “Relationship with surf tourists (out of water)”, 55.5% of the participants were 
“Satisfied” with the item and 28.6% are even “Very satisfied”. Only 1.7% are “Unsatisfied” and 13.4% 
“Poorly Satisfied”. When the question is “Relationship with the crowd” the opinion is completely 
different by the responders and, 31.1% are now “Unsatisfied” and 37% are “Poorly satisfied”. A global 
satisfaction was presented by 29.4% of the respondents (i.e., 25.2% were “satisfied” and 4.2% were 
“Very satisfied”). 

Finally, concerning to “Peniche image as a surf tourist destination” a huge satisfaction (69.8%) 
are demonstrated by the participants in the study (i.e., 38.7% rated as “Satisfied” and 31.1% as “Very 
satisfied”). The “Poorly satisfied” are 24.4% and only 5% rated as “Unsatisfied”. 
 
Conclusions 

Tourism, as an activity that takes advantage of the local and unique resources in order to obtain 
from these, economical benefit, is indeed a privileged asset for the sustained regional development. One 
of the most important factors that enables the development of the tourism activity in a positive way is 
the opinion of local communities. In surf tourism, the local surfer’s opinion is fundamental. 

This study allows us to conclude that there is a generalized satisfaction among the local surfer’s 
community concerning to tourism growth based on surfing. The “Job creation” and the “economic 
growth” are the main positive aspects to reinforce this state of mind. The environment issues and the 
deregulated and disorganized growth are the main negative aspects. 

Regarding to the tourism management are a generalized dissatisfied between the local surfers, 
and more important, the huge majority of them do not even consider that are an implemented model for 
surfing tourism in Peniche. 

In short terms, the majority of the Peniche local surfers want and are satisfied with surfing tourism 
in Peniche county. However, above all, they want specific rules and regulations for the activity in the 
way they can also enjoy the waves calmly between friends. 

We strongly believe that the data and information provided by this research will enable the 
adequate positioning for this particular segment, looking to ensure the sustainability of the surf tourism 
activity in Peniche, supported in better governance, local development model and territorial planning. 
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